











industry policies. The new credit card regulations
offer little short-term relief for consumers since
most go into effect next year, and the largest issu-
ers have used them to justify rising interest rates.
Nevertheless, the regulation will provide some
important consumer protections.

Opportunities ahead

As the credit card industry experiences its first
major crisis, credit unions can redraw the playing
field by promoting their longstanding member-
centric philosophy.

Credit unions can directly contribute to the
economic recovery by issuing new revolving lines
of credit while commercial banks cut credit limits
in half and cancel millions of accounts.

National credit union campaigns can be devel-
oped for delivering financial products that spe-
cifically serve the unique needs of college students
and young members. They should promote greater
identity theft protections, financial education pro-
grams, alternative consumer-focused credit scores,
prohibitions against behavioral profiling policies,
and debt-capacity designed collection policies.

“It’s your life, how do you want to spend it?”
asks a recent Visa ad. For credit unions, the cha-

os and crisis of the credit card industry offer an
opportunity to “do well by doing good.” Credit
unions should seize the moment by developing
member-centered financial services that effec-
tively compete and positively influence the unfor-
tunate behavior of conglomerate banks. ®

ROBERT D. MANNING, PH.D. is a Filene Research
Institute Fellow, author of “Credit Card Nation”

and “Living With Debt,” and editorial adviser to the
documentary, “In Debt We Trust.” He is founder of
the nonprofit Responsible Debt Relief Institute,
Honeoye Falls, N.Y., and past director of the Center
for Consumer Financial Services at the Rochester (N.Y.)
Institute of Technology.

For more on CU card programs, see “An Opportune
Moment,” p. 40.
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